
 

Translation 

Date: February 20, 2018 

Subject: Reporting on the Company’s Financial Performance for the year 2017 

To President of the Stock Exchange of Thailand  

Siam Makro Public Company Limited would like to announce financial performance of the 

Company and its subsidiaries for the year 2017 ended December 31, 2017 which has been 

audited by the Certified Public Accountant as follows; 

Summary of Consolidated Financial Results 

  2017 2016 
Increase (+) / 

Decrease (-) 

Sales million Baht 182,753 169,226 + 13,527 

Total revenues million Baht 186,754 172,790 + 13,964 

Gross profit million Baht 18,401 15,504 + 2,897 

EBITDA million Baht 10,407 9,125 + 1,282 

Net profit million Baht 6,178 5,413 + 765 

Earnings per share Baht per share 1.29 1.13 + 0.16 

Number of stores Stores 123 115 + 8 

Revenues 

In 2017, the Company’s consolidated total sales were Baht 182,753 million, grew by 8.0% from 

the year 2016. This was driven by a 6.5% increase in total sales from Makro stores owing to a 

continuous store expansion of 8 new stores in various formats comprised of 3 Makro Classic 

stores, 3 Makro Foodservice stores and 2 Makro Food shops. As a result, at the end of 2017, we 

operated 123 stores nationwide, including 79 Makro Classic stores, 19 Makro Foodservice stores, 

12 Eco Plus stores, 5 Makro Food shops and 8 Siam Frozen shops with total sales space of 

729,763 sq.m.  

In addition, the increase in sales from Food Service APME (included sales of Siam Food Services 

Limited and its subsidiaries (“SFS”) and Indoguna Vina Food Service (“INDV”)) at 108.4% (net of 
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intercompany sales) are also the attributes to the sale growth. It was mainly from sales of Indoguna 

Group which acquired since January 2017. Moreover, in 2017 the Company operated the first 

Makro store in Cambodia which was well-welcome by local professionals and Cambodian people. 

It was also attributed to the continuous emphasis on customer and business development.          

Multi-format developments made Makro business unique in the outreach and response to target 

customers’ specific needs, in different location. The “Makro Food shop” and “Makro Foodservice” 

have been designed to have 1,000 square meters sales area to facilitate customers’ convenience 

in tourist or highly congested business areas. In addition, due to the limited availability of inner 

city space and high start-up costs, the Company began developing a multi-storey of Makro 

Foodservice store. 

Aggregating with Baht 3,051 million of revenue from rendering of services and Baht 950 million of 

other income, the Company registered total income at Baht 186,754 million, surged by Baht 

13,964 million or 8.1% from the prior year. 

Distribution Costs and Administrative Expenses 

In 2017, the Company and its subsidiaries had distribution cost and administrative expenses of 

Baht 14,395 million or equivalent to 7.7% of total revenue, surged by Baht 2,351 million or 19.5% 

from the year 2016. This was derived from an increase in distribution costs by Baht 1,013 million 

or 10.4% from the previous year, resulting from the continuous opening of new stores. In addition, 

the administrative expenses rose by Baht 1,339 million, grew 57.7% compared to last year mainly 

owing to an increase of personal, recruitment, depreciation expenses (relocated to new head 

office in May 2016) and other business development expenses to support the Company’s 

business expansion. In addition, there are expenses from Indoguna Group as well as pre-

operating expenses and expenses at starting-up phase of Cambodia and India, totaling Baht 599 

million.  

Net Profit 

In 2017, the Company‘s consolidated profit before finance costs and income tax expense was 

Baht 8,007 million, increased by Baht 982 million, or grew 14.0% compared to the same period of 

the previous year. This was mainly due to 1) an increase in the proportion of sales of high margin 

products, 2) the more efficient inventory management process which resulted in lower shrinkage 

rate and slow moving inventory, and 3) the performance of the Indoguna Group which has been 

acquired since January 2017 and consolidated for the first time in this year.   
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After offsetting with finance costs of Baht 349 million, surged by Baht 70 million or 24.8% mainly 

due to an increase of borrowing from financial institutions which required for acquiring Indoguna 

Group, and investing in Makro business in overseas, as well as income tax expense of Baht 1,511 

million, the Company and its subsidiaries registered the net profit of Baht 6,178 million or Baht 

1.29 per share, increased by 14.1% from the same period of previous year. 

For the 4Q/2017, the Company and its subsidiaries had total income of Baht 48,882 million. After 

deducting distribution costs and administrative expenses of Baht 3,733 million, finance costs of 

Baht 86 million, and income tax expense of Baht 493 million, the Company and its subsidiaries 

recorded net profit of Baht 1,878 million or Baht 0.39 per share, increased by 16.1% from the same 

period of previous year. 

Please kindly be informed accordingly. 

 

 

 

 

 

 

 

 

 

SET & Investor Relations 

Tel. 02 067 8999 extension 8260/8261 Fax. 02 067 9044 

 

Yours faithfully, 

Siam Makro Public Company Limited 

--------------------- 

(Saowaluck  Thithapant) 

 Group Chief Financial  Officer - Siam Makro 
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